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Demystifying Death Week
2-6 May 2022
Summary Report
1. Introduction
This paper provides and overview and reflection on activity relating to Demystifying Death Week 2022.
2. New Resources
2.1 	Good Life, Good Death, Good Grief Resources 
We launched the following resources during the week:
Scottish Bereavement-Friendly Workplaces Toolkit 
This online toolkit is designed for people who want to make their workplace a supportive place for people who have been bereaved. It includes information for colleagues, managers and employers, as well as for people returning to work after a bereavement themselves. The toolkit includes links to training, resources, films, good practice guidance and bereavement support organisations.
What to do when a colleague has been bereaved
This leaflet gives some tips on the kind of things that a colleague can say or do to show support when someone is bereaved.  It is available as a free download or hard copy.
Checklist of steps to take
This checklist shows the various ways that an employer can create a supportive environment for bereaved staff.
The above resources were trailed in the GLGDGG newsletter in advance, launched at a webinar on 3rd May, and shared on Twitter and Facebook during the week.
2.2	New Bereavement Charter Resources
We worked with the Scottish Bereavement Charter Group to prepare and launch the following resources:
Bereavement Charter Mark for Employers in Scotland
An employer can demonstrate that their organisation is proactively working to support bereaved employees by displaying the Bereavement Charter Mark on their website or within their buildings. Having the charter mark on your website demonstrates that you are working to make your community a place where people who are bereaved feel supported by the people around them.
Employer's Guide to the Bereavement Charter
The Guide introduces the Bereavement Charter for Adults and Children in Scotland, and explains how employers can demonstrate their support for the Charter.
Bereavement Charter Film
This film introduces the Bereavement Charter for Adults and Children in Scotland, and suggests ways that everyone can help create a Scotland where people are supported when they're grieving.
2.3 How many people have seen the new resources? 
	Resource
	2 May – 2 June 2022

	Scottish Bereavement Friendly Workplaces Toolkit
	291 unique page views

	What to do when a colleague has been bereaved
	Hard copies requested by: Musselburgh church (10); Strathcarron Hospice (16); Strathen Care Home (10); Voluntary Action Angus (10); 2 individuals; Falkirk community hospital (30); NHS Tayside Spiritual Care (30); Child Bereavement UK (30); NHS GGC (10 for each of 15 chaplains). Golden Jubiliee (30) Total 11 requests, approx. 300 leaflets.
Electronic copies downloaded: 401

	Checklist of steps to take
	207 downloads

	Bereavement Charter Mark for Employers
	2 organisations have been awarded the charter mark

	Employer’s Guide to the Bereavement Charter
	38 downloads

	Bereavement Charter Film
	43 views



As an interesting comparison, Dying Matters released a short film that received 847 views on YouTube and 1131 views on Twitter.  Given Scotland’s smaller population, and the greater variety of new GLGDGG resources produced and available for download, the reach of GLGDGG compares well with the reach of Dying Matters.   
3. GLGDGG Website Activity
During the week, the GLGDGG website had 2016 users, of which 1890 were people who had never visited the website before.  This compares well to last year, when the GLGDGG website had 1659 users of which 1525 were new users.
Comparing 2-8 May 2022 to an ordinary week (14-20 March), activity on the site more than doubled, with new users up by 109%, unique page views were up 257%, and unique page views increased by 124% during the week.  
This is broadly similar to Demystifying Death Week in 2021. Comparing DD Week 2022 to DD Week 2021, 2022 saw more unique page views (up 20%) and more new users (up 21%), but people spent slightly less time on the website (down 11%).
The most popular pages visited during the week were:
Page							Unique users
Homepage						459
Demystifying Death Week 				323
DD Week workplaces page				235	
What happens when someone is dying			222
Online resources					179
Workplaces Toolkit					170
DD Week News page					154
Before I Die Wall					129
Social media						127
What happens in a person’s final moments of life?	105
4. Member participation 
4.1	Resources to support member participation
Prior to Demystifying Death Week we held an online event – ‘Getting Ready for Demystifying Death Week’ which was attended by four people, of whom three went on to hold at least one event themselves.
We updated last year’s digital event resource pack to support people put on digital events.  It included:
· Event ideas, templates and resources (downloaded 109 times)
· Online hosting guide (downloaded 110 times)
· Zoom instructions for beginners. (downloaded 92 times)
4.2	Events
28 events were listed on the website, organised by:
· Child bereavement UK (3 online events, aimed at people working with young people)
· Findhorn Community (1 hybrid event, aimed at the general public)
· NHS Greater Glasgow & Clyde (13 online events, variously aimed at professionals and members of the public)
· Bereavement Charter Group (1 online event, aimed at people interested in improving workplaces for people who are bereaved)
· Highland Hospice (2 online events, aimed at the general public)
· Pushing up the Daisies (1 face-to-face event)
· Coffin Club Caledonia (1 face-to-face event)
· Highland Senior Citizens Network (1 online event)
· Prince & Princess of Wales Hospice (1 face-to-face event, aimed at the general public)
· No-one Dies Alone Ayrshire (1 face-to-face event, aimed at the general public)
· St Andrew’s High Church (1 face-to-face event, aimed at the general public)
· Faith in Older People (1 online event, aimed at the general public)
· Battlefield Community Project (1 face-to-face event, aimed at the local community)
In addition to the events listed on the website, a church in Fife displayed the It Takes a Village exhibition.
Two of these events received £100 each from the GLGDGG small grants scheme – Battlefield Community Project and the Caledonia.
This level of activity is respectable in comparison to previous years, but not as high as pre-pandemic levels when a full time development manager was in post:
	Year
	2022
	2021
	2019
	2017

	Number of events listed on website
	28
	25
	35
	11



There were 7 face-to-face events, and 1 hybrid event, with most events still taking place online. 
5. Media coverage
We prepared a local press release for organisations to adapt.  We worked with bereavement charter colleagues to circulate a press release about the launch of the workplaces to various press offices and publications throughout Scotland.  We lined up people who were willing to talk about their experiences of returning to work after a bereavement, but didn’t get sufficient interest to need their input.
We noted the following coverage:
· ITV News Borders and Dumfries & Galloway
· Dundee Courier: 5 tips from Dundee’s Demystifying Death team on talking about dying and power of attorney
· Third Force News: Bereavement support scheme unveiled to support grieving workers 
5.	Social Media
We produced a social media pack which included:
· Press release (235 downloads)
· Tweet sheet (163 downloads)
· Images for social media use (4 images with downloads of 87/68/6/10 respectively) 
This was shared with GLGDGG members via the e-bulletin, and emailed to all SPPC groups, plus a few additional relevant groups and contacts.
5.1	Twitter
@lifedeathgrief tweets earned:
	
	2022
	2021 for comparison

	Impressions
	34.8K
	79.9

	Link clicks
	183
	106

	Retweets without comments
	146
	144

	Engagement rate
	2.9%
	1%

	Likes
	223
	210

	Replies
	16
	33



@LifeDeathGrief gained 67 new followers in May.
144 tweets were sent using the hashtag #demystifydeath or #demystifyingdeath or #demystifyingdeathweek.  Looking at the content of the Tweets, it is clear that many people referred to the Tweet Sheet. The table below shows individuals and organisations that sent original or quote tweets:
	Hospices
@StColumbas
@Strathcarron1
@StAndrewHospice
@PPWHospice
@lastaid_scot
@HighlandHospice
@GGCREALMED

	NHS
@NHSGGC_ACP
@NHSGrampian
@NHSBorders
@NES_Bereavement
@NHSLanarkshire
@DGNHS

	Individuals
@ramiokasha
@ot_joanna
@Palliative_Scot
@MorvenMacLean
@DrDMacaskill
@AngelaMCornhill
@susangray21
@justacarehomegirl
@IainDick88
@Nedge1968
@GlenysCaswell
@thinking_ally
@Existential_Doc
@m_beardmore
@DawnMAllen


	Charities
@CruseScotland
@CBUK_Scot
@ParkinsonsUKScot
@MarieCurieSCO

	Community groups
@truacanta
@CharliPrime
@ERCCentre
@DawnMAllen

	Other organisations
@WillsCharityLaw
@OnlyHumanLtd
@mycarematters
@PKLearning




5.2	Facebook 
The new resources and events links were posted daily on facebook, but little other efforts were made to engage via facebook.  Notably, some hospices engaged with their community about DD Week during the week, including Ayrshire Hospice, St Andrew’s Hospice and Highland Hospice, as did Kathryn Mannix.
5.3.	Instagram
There was minimal engagement on Instagram:
· 5 posts about DDW
· 10 likes
· Average reach of 60 accounts
· Reach up 50% from previous month
· 5 click throughs from link tree
6. Financial expenditure
No attempt has been made to quantify the cost of the staff time that went into preparing for Demystyfing Death Week.  Other costs this year comprised:
Small Grants	£200
Leaflet design: £192.50
Leaflet printing: £334 (for 3000 copies)
Total expenditure: £726.50
7	Reflections
7.1 Events and grants
Not many grant applications were received.  It is unclear if this is because of a lack of interest, a lack of time, or because the grants were too small.  
Looking back to previous years, in 2019 we distributed 11 grants and 35 events took place, all face-to-face.  At this point, we were employing a full time Development Manager who had time to engage with stakeholders.  In 2019 there were more organisations involved in arranging events than in 2022.  The decrease in organisations involved is likely to be due to a combination of the lack of a Development Manager and the effects of the pandemic on people’s availability, time and willingness to meet up.
Nevertheless, many events took place.  It would seem that online events less time consuming to organise and run, but still face-to-face events seem to be returning.  It was good to see such a range of events, and that the focus of ‘demystfying death’ seems to work as a hook for a wide variety of public-facing events.  Many of the events were organized by community groups, and most were aimed at ordinary members of the public.  This was a success in terms of the GLGDGG long-term mission of engaging beyond the ‘usual suspects’.
7.2 Impact
Media coverage was disappointing given the effort that had been put into developing an engaging press release and lining up potential interviewees.  However, we have learned from experience that media interest is never guaranteed, and a one-week ‘awareness week’ can only ever have a limited impact.  Accordingly, we planned around this, putting most time and effort into work that would have impact beyond DD Week itself. 
The fact that two organisations have applied for the Bereavement Charter Mark is more significant than numbers alone give credit for – it shows a real engagement with the subject matter and efforts to change workplace culture within these two organisations.  These numbers should grow over the coming months.
In terms of collaboration and relationship-building, the work done by GLGDGG as a contribution to the overall work of the Bereavement Charter Group in the run up to DD Week will have lasting positive effects.  The Bereavement Charter Mark and the Bereavement Friendly Workplaces resources cross-reference each other, so as more people adopt the charter mark, more people will access the toolkit. The success of the ‘Employer’s Guide’ has energized the bereavement charter group and we are now working together to explore work with schools, care homes and Local Authorities.   Students at Dundee University are looking to produce a comic of the Employer’s Guide.
7.3 Engagement
The Twitter figures give an indication of who is engaging, and it is great to see more NHS organisations engaging than ever before, many hospices supporting the week, and such positive engagement from several personal twitter accounts.  
As ever, it is disappointing to see minimal or no engagement from so many of the SPPC and GLGDGG’s core members, and Scottish Government.  Most direct engagement comes from the health and social care sector, though looking at the events organised it seems that people are working to bring the week’s messages to new audiences.
It would be interesting to ask GLGDGG / SPPC members why more don’t engage in DD Week and if there’s anything that we can do differently to support more engagement in future years.
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